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Foreword

Foras na Gaeilge is delighted to bring you the second
in a series of guidebooks on Bilingualism for Business.
Here you will find the tools you will need to ensure your
Irish language packaging is user-friendly, and maximises
the benefits Irish can bring to your marketing strategy
SO you can:

e Stand out from competitors

e Reinforce your brand’s Irish identity

e Tap into the feel-good factor associated with
linguistic identity

In addition to the Design Toolkit presented here, Foras
na Gaeilge invites you to contact our Business Support
Unit to avail of our expert advice at any stage of your
project. We are here to help and translation and proof-
reading are free of charge!

If you are already using Irish in some way, please let us
know so that we can showcase your business and share
customer feedback.

Aspecial thanks to all our business and industry partners
for their contributions, and to Irene Ni Mhuireagain for
her assistance in preparing these guidelines.

Dr Gearoid Trimble
Community & Business Manager, Foras na Gaeilge

Businesses supported by Udards na Gaeltachta have a duty to ensure that they
use Irish as much as possible in all areas of their marketing communications,
which includes product labelling and packaging.
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An raibh afthios agat ...

INTRODUCTION

Did you know...

bhfuil
ar ar

Olive Barry, GEM PACK FOODS

IS BREA LE TOMHALTOIRI AN GHAEILGE

CONSUMERS LOVE TO SEE IRISH

Is mar gheall ar mhioneolas ar roghanna do chustaiméirf a
chothaitear dilseacht do bhranda. Cé chomh cruinn is ata
an t-eolas atd agat ar na roghanna maidir leis an nCaeilge?
Déanann Aonad Tacalochta Gné Fhoras na Gaeilge
taighde uile-oiledin ar bhonn rialta agus tairgeann siad
comhairliichdn saor in aisce ar an gcur chuige is moé spéis
le do chuid custaiméiri. B'fhéidir go mbeidh iontas ort go
bhfuil a 1an tuairimi coitianta ann nach bhfuil bunus ar bith leo!

Is m& muinin nd riamh atd i measc an phobail i gcoitinne
maidir le husaid agus tacaiocht don Ghaeilge.
Luach na Gaeilge san Earnéil Phriobhaideach, Ipsos MORI (2006)
- T4 Gaeilge ag 1,774,437 duine i bPoblacht na hEireann —
fas seasmhach 71% taobh istigh de S bliana.

Daondireamh CSO (2011)

- T4 Gaellge ag 64916 duine i dTuaisceart Eireann.
Daondireamh TE (2011)
- DUirt 78% de fhreagroiri (uile-Eireann) gur mhaith leo
nios mo Gaeilge a fheicedil ar phacéistiocht/treoracha.
Ipsos MRBI 2012
Nil aon Ghaeilge né bhi fiorbheagan Caeilge “ ag 1 as

gach 4 a bhi i bhfabhar Usdid mhéadaithe na teanga sa
mhargaiocht.

An Chaeilge sa Chnd TNS/MRBI (2

Féach: http://www.forasnagaeilge.ie/gno

Brand loyalty is built upon an intimate knowledge of your
customer’s preferences. How intimately do you know
their preferences regarding Irish? Foras na Gaeilge’s
Business Support Unit regularly conducts all-island
research and offers free consultation on what approach
would best resonate with your customer base. You may
be surprised to find many myths dispelled!

There’s an increasing confidence amongst the general
public regarding the use and support of Irish.

Value of the Irish language to the Private Sector, Ipsos MORI (2006)

- 1774437 people in the Republic of Ireland can speak
Irish — a steady growth of 71% in just 5 years.

CSO Census (2011)

- 64916 people in Northern Ireland can speak Irish.
NI Census (2011)
- 78% of respondents (all Ireland) said that they would like
to see a wider use of Irish on packaging/instructions.
Ipsos MRBI 2012
- 1in 4 of those who favoured the increased use of Irish
in marketing had very poor/no Irish ability.

rish in Business, TNS/MRBI (2005)

See: http://www.forasnagaeilge.ie/gno
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An raibh afhios agat. ..

INTRODUCTION

Did you know...

TA AN GHAEILGE AG TEACHT LE
REACHTAIOCHT AN AE

IRISH IS EU LEGISLATION-FRIENDLY

1 Nisharafonn Gaeilge ar phacéistiocht rialachdin in Eirinn
aqus ta si go hiomlan de réir gach reachtaiocht den Aontas
Eorpach.

2 Is teanga oifigitil de chuid an Aontais Eorpaigh i an
Chaeilge.

3 Ta an Chairt Eorpach do Theangacha Réigitinacha no
Mionlaigh (CETS 148) daingnithe ag an Riocht Aontaithe
maidir leis an nGaeilge i dTuaisceart Eireann.

4 |s mod anois na riamh an deis atd ag déantUsoiri bia agus
lucht diolachéin agus margaiochta bia an Ghaeilge a Uséid
ar phacaistiocht bia:

v" Is féidir an datheangachas a dsaid ar phacaistiocht
bia agus na ceanglais dli a bhaineann le lipéadu bia a
chombhlionadh.

v' Is trf reachtaiocht Eorpach a rialdiltear lipéadu bia i
bPoblacht na hEireann agus i dTuaisceart Eireann go
foriomlan, go priomha tri Threoir 2000/13/EC an Aontais
Eorpaigh. | bPoblacht na hEireann agus i dTuaisceart
Eireann, nf mor lipéadu bia bheith i mBéarla. Is féidir, afach,
an bia a lipéadu i nGaeilge agus i mBéarla araon (ach ni
leor lipéadu i nGaeilge amhain maidir le heolas a bhfuil g4
leis de réir threoracha agus reachtaiocht an AE).

1 Using Irish on packaging does not contravene
domestic regulations and complies fully with all EU
legislation.

2 Irish is an official language of the European Union.

3 The European Charter for Regional or Minority
Languages (CETS 148) has been ratified by the UK in
respect of Irish in Northern Ireland.

4 Food manufacturers and those in sales and marketing
of food now have even greater opportunities for using
Irish on food packaging:

v" Bilingualism can be used on food packaging while
complying with the legal requirements governing food
labelling.

v’ The labelling of food in the Republic of Ireland and
Northern Ireland is requlated overall by European
legislation, primarily European Union Directive
2000/13/EC. Inthe Republic of Ireland and Northern
Ireland the labelling of foodstuffs must be in English.
However, the foodstuff may be labelled in both Irish
and English (but it is not sufficient to label in Irish alone
in respect of information required by EU directives and
legislation).
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Cuir branda Gaelach air

PRODUCT DEVELOPMENT

Brand it Irish
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AINMNEACHA BRANDA GAEILGE

IRISH LANGUAGE BRAND NAMES

Taitnionn an Ghaeilge le tomhaltéiri na hEireann mar rud
uathuil, pearsanta, nadurtha, gan mhilleadh. Cuireann
ainm branda Gaeilge go mor le:

- Tairgi bia

- Tairgi organacha

« Clram pearsanta/cosmaidi

- Tairgi nadurtha slainte

- Tairgi a bhfuil gné Eireannach iontu a mheallann daoine
- Tairgi traidisiinta agus/no folldine

“Ni focal rochoitianta é Folldin... ach tarraingionn sé
d’aird agus ta sé duchasach agus... tagann sé go maith
leis an tairge.” MUIRIS Freagréir Suirbhé

Léirionn taighde go spreagann Usaid na Gaeilge freagairt
dhearfach mhothtchanach 6 thomhaltoiri fii mura bhfuil
maoran Gaeilge acu. Cuireann sé in iul gur ‘dearadh é seo
duitse’.

“Folldin... ghlac mé leis gurbh as Eirinn é. Ni raibh a fhios
agam cé acu a cheanndinn agus thog mé an ceann a
raibh an lipéad Gaeilge air &ir bhi thart faoin bpraghas
céanna orthu uile” TOMMY Freagrdir Suirbhé

The Irish language resonates with Irish consumers as
something uniquely personal, natural, and unspoilt.
An Irish brand name is especially complementary to:

« Food products

- Organic products

« Personal care/cosmetics

« Natural health products

« Irish-appeal products

- Traditional and/or wholesome products

“The word Folldin isn't extremely common...
but it just grabs you and it’s authentic as well and...
it matches the product.” MUIRIS Survey Respondent

Research shows that the use of Irish evokes a positive
emotional response in consumers even where
consumers do not have a great knowledge of the
language. It conveys ‘designed just for you’.

“Folldin... I just assumed it was Irish. | didn't know
which one to get so | just picked up the one with
the Irish label because they all seemed to be
around the same price” TOMMY Survey Respondent



FORBAIRT TAIRGE

Cuir branda Gaelach air

PRODUCT DEVELOPMENT

Brand it Irish

DEANTA IN EIRINN

MADE IN IRELAND

An bhfuil bealach nios fearr ann lena I€irit go bhfuil do
bhranda “Déanta in Eirinn” nd branda nd ainm tdirge i
nGaeilge? T4 nios Mo agus nios moé gndlachtal Eireannacha
ag baint Usaid rathuil as an nGaeilge sna margal easportala
aqus intire araon, oir léiritear i dtastalacha gur bred le
daoine Usaid na Gaeilge ar thairgf “as Eirinn”.

‘Mar fhiontar beag né mednmhéide d’fhéadfadh an
Chaeilge bheith go hiontach le do théirge a idirdhealu
sa mhargadh mar thairge Eireannach... d’fhéadfadh sé

bheith an-trathuil freisin.” Neil McGowan, IBEC

Mhaigh 89% de fhreagroiri Bhéal Feirste go nglacfadh siad
leis qur tairge aititil a bhi ann dé mbeadh focail Chaeilge ar
an lipéad.

CUIR BRANDA AR LEITH AIR

Tugann an Ghaeilge tréith do do thairge nach bhfuil ag
tdirge de chuid an mhormhargaidh. Is gné 13idir dhiolachain
{an tréith sin. T4 sf i measc na ngnéithe a mheallann
tomhaltairf le saintdirgi a cheannach.

“Arna fhoinsit ¢ thobair airtéiseacha... T4 Fior Uisce 3

roghnu anois thar uisce speisialaithe ar bith eile”
fioruisce.com

What better way to establish your brand as “Made in
Ireland” than with an Irish language brand or product
name? More and more Irish businesses are using Irish
with success in both export markets and at home, as
tests reveal a preference for the use of Irish on products
“from Ireland”.

“For an SME lIrish could be a very good way of
distinguishing your product in the marketplace as
Irish made... it could be very timely as well”

Neil McGowan, IBEC

89% of Belfast respondents agreed that they would
assume that a product label with Irish words on it had
been produced locally.

BRAND IT SPECIAL

Irish gives your product a personality that a mass-
market product does not have. That personality is a
strong selling point. It is one of the things that make
specialty products appealing to consumers.

“Sourced from Artesian wells... Fior Uisce is now also

fast becoming the artisan choice for water”.
fioruisce.com



FORBAIRT TAIRGE

Gaelach 6 Nadur

PRODUCT DEVELOPMENT

Naturally Irish

SAINBHRANDAI

SPECIALITY BRANDS

An bhfuil bealach nios fearr lena léirid go bhfuil do bhranda
‘nadudrtha” né “déanta faoi chiram” na tri Ghaeilge a

Usaid? De réir torthaf taighde, samhlaionn tomhaltoirf
datheangachas Béarla/Caeilge le tairge traidisitinta, follain
atd déanta ag saincheardaithe in Eirinn. Cuireann an
Chaeilge le mealltacht agus uathulacht saintairgf bia.

‘Agus mé in Tesco, déanaimse talamh slan de gur as tir
eile an chuid is mo de na tairgi, ach da bhfeicfinn rud
éigin datheangach nd a raibh Gaeilge air, shilfinn go
bhféadfadh sé bheith orgdnach.” NIAMH Freagréir Suirbhé

BREIS-LUACH

Mhaigh beagnach leathchuid de na freagroiri go roghnédh
siad tairgi a bhfuil Gaeilge ar na lipéid seachas tairgi nach
bhfuil. Bunis na dtomhaltéiri a mhaigh go n-iocfadh siad
nios Mo ar thairge a Usdideann an datheangachas ar an
phacaiste, d’iocfadh siad suas le 50c nios mo ar théirge
€2.50.

What better way to show that your product is “natural”
and “made with care” than by using Irish? Research

has shown that consumers associated English/

Irish bilingualism with a product that was traditional,
wholesome, manufactured in Ireland and specially
crafted. Irish is part of what lends charm and uniqueness
to specialty food products.

“| just assume in Tesco that most of the stuff has
come from abroad whereas if | saw something that
was bilingual or just had Irish on it I'd assume that it

was maybe organic” NIAMH Survey Respondent

ADDED-VALUE

Almost half those sampled claimed they would choose
products incorporating the Irish language into labelling
over others that did not. Most consumers who agreed
that they would pay more for a product that used
bilingualism on the food packaging would pay up to 50c
more on a product with a product price of €2.50.



CAS-STAIDEAR

CASE STUDY

Pacaistiocht Lan-Ghaelach All-Irish Packaging

LION TEORANTA MALAI

TAYTO

CRIDSPA] ORGA

TAYTO (LARGO FOODS)

Bealach nualach chun aird a tharraingt ar thairgé an cur
chuige 13n-Chaelach, go hairithe do bhrandal fadbhunaithe
ar mian leo rud éigin Ur a thriail gan a n-fomha a athrd. In
Earrach na bliana 2013, d’eisigh Largo Foods lion teoranta
pacal Gaeilge de chriospal cluiteacha Cais agus Oinnidin.
Bhi siad ar fail i bpaicéid shingile agus i bpacai de 6.

‘Is branda iomraiteach Eireannach é Tayto agus bhi ciall le
husaid na Gaeilge indr mbrandail. Taimid ag bearty brandail
Chaeilge a Usaid ar imeachtal éagsula agus i bpacaistiocht
amach anseo fosta. Rinne an phacaistiocht Ghaeilge muid a
idirdheald 6nar gcuid iomaitheoiri agus chuir sé i gcuimhne
do chustaiméiri gur comhlacht duichasach Eireannach muid.

Thainig feabhas ar an diolachan s'againn ¢ thus deireadh
an fheachtais. An chéad sprioc a bhi againn nd 10,000
bosca Gaeilge a dhiol laistigh de 6 seachtaine ach dioladh
an t-iomlan laistigh de nios IU na leath an ama sin. Ghlac
custaiméiri go fonnmhar leis agus is rud € ar mian linn togail
airamach anseo. Raymond Coyle, Cathaoirleach,

Bunaitheoir agus Uinéir, LARGO FOODS

Am iontach é Seachtain na Gaeilge (i mi an Mharta) chun
triail a bhaint as pacdistiocht lan-Chaelach. Is féidir le
miondioltoiri bheith pairteach tri thairgi ar leith a chur chun
cinn agus tacalocht a thabhairt do thairgi Gaeilge le linn na

tréimhse seo. Féach www.forasnagaeilge.ie/gno

LION TEORANTA MALAI

TAYTO

CRIDSPAI ORGA

Cais agus ‘Oinnidin

i e N e o Tl

TAYTO (LARGO FOODS)

An all-Irish approach can be a novel way to attract
attention, especially for well-established brands who
want to do something new without changing image.
In the Spring of 2013 Largo Foods issued a limited
edition, Irish language pack of the iconic Tayto Cheese
and Onion crisps, made available in both single
packets & 6 packs.

‘Tayto are an iconic Irish brand, and it made sense for us
to use the Irish language in our branding. We plan to use
Irish branding for various events and packaging in the
future also. Our Irish language packaging distinguished
us from our competitors, and reminded customers that
we are a home-grown, Irish company.

Our sales improved throughout the campaign. Our
initial target was to sell 10,000 Irish language boxes
within six weeks, however the product sold out in half
that time. The reception among the buying public was
very positive and it is something that we are looking to
build onin the future”

Raymond Coyle, Chairman, Founder & Owner, LARGO FOODS

Seachtain na Gaeilge (in March) is a great time to

test all-Irish packaging. Retailers can get involved by

making specific promotions featuring and showing

support for Irish language products during this period.
See www.forasnagaeilge.ie/gno
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Tayto as Gaeilge

CASE STUDY

Tayto as Gaeilge
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AN DATHEANGACHAS AR PHACAISTIOCHT BIA

BILINGUALISM ON FOOD PACKAGING

Taighde & Féidearthachtai Research & Potential

Local,

TORTHAI TAIGHDE BIA DIT

C

“Is cosuil, de réir torthaf taighde céiliochtuil, go bhfailtionn
tomhaltéirl roimh an déatheangachas a bheith ar
phacdistiocht bia. Nil siad ar nés cuma liom, beag nd mar,
maidir le nios mé datheangachais a bheith in Uséid, agus
breathnaionn siad air mar ghniomh dearfach ag lucht
margafochta bia. Dearcann siad ar an teanga mar chuid
da bhféinitlacht agus is féidir é sin a shineadh i dtreo a
bhféinitlachta mar thomhaltdirf chomh maith. Ach an ghné
is tdbhachtal, b'fhéidir, nd go dtaitnionn sé leo an Ghaeilge
a bheith le feicedil acu agus is cosuil gur mhaith leo nios
mo di a fheicedil arfs ma chuirtear i 1athair { ar bhealach
ciallmhar, pragmatach, spraitil agus sothuigthe.

Ma bhionn déantdsairi bia tomhaiste ina gcur chuige i leith
an ddtheangachais Béarla/Gaeilge agus ma chuireann siad
pacaistiocht dhatheangach ar fail atd comhaimseartha
agus sothuigthe, éirecidh leo custaiméiri féideartha a
mhealladh atd ar thoir a bhféinidlacht Chaelach, daoine ar
mian leo ‘téirgl Eireannacha a cheannach’ nd, ar a laghad,
tacaiocht a thabhairt doibh sin atg, dar leo, dearfach i leith
an Ghaelachais, chomh maith le daoine ar mé a mian sult
a bhaint as gach cinedl medin chumarsadide mhargaiochts,
pacdistiocht san direamh”.

Ta coip iomldn den tuarascail, “An Datheangachas ar
Phacédistiocht Bia — Ag Taighde na bhFéidearthachtal”
(DIT) ar www.forasnagaeilge.ie/gno
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“Overall the qualitative consumer research findings
suggest that the inclusion of bilingualism on food
packaging is welcomed by consumers. They are far
from passive in their response to the increased use
of it and see it as a positive act on the part of food
marketers. Theyview language as a part of theiridentity
and that can extend to their consumeridentity too. But
perhaps most importantly they enjoy exposure to the
Irish language and appear to be positively disposed to
an increased exposure to it if it is executedin a sensible,
pragmatic, entertaining and accessible manner.

If food manufacturers are measured in their approach
to incorporating English/Irish bilingualism and they
provide consumers with contemporary and accessible
bilingual packaging, they will be successful in attracting
an audience in search of their own sense of Irish
identity, an audience who has a desire to ‘buy Irish” or
at least support those they perceive as ‘Irish friendly’
and an audience who have an increasing desire to be
entertained by all forms of marketing communications
media including packaging”.

For a full copy of this report, see “Bilingualism on
Food Packaging —Researching the Potential” (DIT)
on www.forasnagaeilge.ie/gno



COMHIONANNAS TEANGA

LANGUAGE EQUALITY

Ta cruinneas tabhachtach Precision matters

AN TEACHTAIREACHT A BHEITH CEART

GETTING THE MESSAGE RIGHT

“Nuair a dhéanann branda fiorthiomantas chun oidhreacht
custaiméiri a aithint, mothalonn siad féin go bhfuil
aitheantas & thabhairt déibh agus meas a léirid orthu. Is
féidir an-dilseacht a ghnothd tri bhaint a bheith againn le
féinitlacht Eireannach”.

Irene Ni Mhuireagain (Buaiteoir — Margaiocht tri Ghaeilge)

NM] m Gradaim Mhargaiochta Uile-Eireann 2007

The Marketing Institute
All Ireland Marketing Awards

aimawards.ie

| ngach cas, mafonn freagréiri “go léirionn cruinneas an
aistriichdin Caeilge a 1dn faoi luachanna an bhranda”.
Cuireann aird chuf ar na mionsonral (m.sh. a chinntid go
gcuimsitear séimhid, urd agus sintf fada sa chléchur) in idl
go ndéantar do thairge “faoi chiram” agus le cruinneas.

Ta seirbhis aistritichdin agus profail ar shaothar ealaine ar
fail saor in aisce trinar nAonad Tacaiochta Gné.

Déan teagmhail linn lena chinntié go mbaineann tU a
oiread tairbhe agus is féidir as leis an dbhar scriofa ata
agat i nGaeilge. Is féidir linn freisin aiseolas a thabhairt
duit ldithreach ar aon smaointe a bheadh agat faoi do
phacdistiocht. Le haghaidh tuilleadh clnaimh, déan
teagmhail am ar bith le: gno@forasnagaeilge.ie

“When a brand makes a genuine commitment to
recognising the heritage of customers, they feel
acknowledged and respected. Strong customer loyalty
can be achieved by associating with what it means to
be Irish”.

Irene Ni Mhuireagain (Winner — Marketing through Irish)

N V All-Ireland Marketing Awards 2007
1%

The Marketing Institute
All Ireland Marketing Awards

aimawards.ie

In all instances, respondents assert that “getting the
Irish translation right speaks volumes about a brand’s
values”. Proper attention to detail (e.g. making sure the
lenition, eclipses and accent marks are all included in
typesetting) implies that your product was also “made
with care” and precision.

Translation and artwork proof-reading is available
free through our Business Support Unit.

To make sure you get the most fromyour Irish language
copy, please do contact us. We can also give you
instant feedback on any ideas you might have for your
packaging. Forfurther assistance, at any time, contact:
gno@forasnagaeilge.ie



AN DATHEANGACHAS AR PHACAISTIOCHT BIA

Gaelach cinnte!

AN CUR CHUIGE DATHEANGACH

Ta borradh faoi phriomhshrutht na pacdistiochta
datheangal, ar bhonn domhanda. Is bealach iontach é an
phacaistiocht Chaeilge chun:

aird a tharraingt
custaiméiri nua a mhealladh le tairge a thriail
Fireannachas tdirge n6 branda a dheimhnid

De réir mar a mhéadalonn an t-éileamh ar bhia
eitneach sna margal easportala, td glacadh leis an
bpacaistiocht dhatheangach agus cuirtear féilte roimpi
no léirfonn sf “iontaofacht”. Is eisceacht f an phacdistiocht
dhatheangach in Eirinn agus is acmhainn { fés nar bhain
lucht margaiochta ach fiorbheagén tairbhe aisti. Td bua ag
an nGaeilge maidir le tionchar amhairc agus le caidreamh
le cliaint.

Ta Foras na Gaeilge ar fail le cuidit leat an cur chuige is
fear a mheas le tairbhe ghno a bhaint as an nCaeilge do
do ghndlachtsa (féach www.forasnagaeilge.ie/gno).

BILINGUALISM ON FOOD PACKAGING

Definitely Irish!

THE BILINGUAL APPROACH

Bilingual packaging, on a global level, is fast becoming
mainstream. The use of Irish on packaging is an excellent
way to:

- attract attention
- promote trial among new customers
- affirm the Irishness of a product or brand.

As the demand for ethnic food grows in export markets,
bilingual packaging is acceptable and welcomed as a
statement of “authenticity”. Bilingual packagingin Ireland
is exceptional and remains a virtually untapped resource
for marketeers. Irish works, both in terms of visual impact,
and client relationship.

Foras na Gaeilge is available help you assess the best
approach towards harnessing the benefits of Irish for
your business (see www.forasnagaeilge.ie/gno).



SRAITH STRAITEISi MAIDIR LE DEARADH

Stileanna Leagan
Amach Datheangach

DESIGN TOOLKIT

Bilingual Layout Styles

OIDEAS AN RATHA

THE RECIPE FOR SUCCESS

Maidir le pacaistiocht nach gcuimsionn an iomad painéal
le riar ar an da theanga, is féidir go foéill leagan amach
iomlan datheangach a léirii go simpli agus go soiléir.

Lena chinntit go bhfuil an leagan amach chomh
héifeachtach agus go bhfaighidh ti toradh ata dha oiread
nios mo (gan dua atd dha oiread nios mo), is coir do
dhearthdirf aird a thabhairt ar na tri ghné riachtanacha
seo a leanas:

1 COMHIONANNAS TEANGA

An gcaitear leis an nGaeilge ar an mbonn céanna leis an
mBéarla? (An bhfuil ti ag cur in iUl go bhfuil custaiméiri le
Caeilge chomh tabhachtach céanna do do ghnd?)

2 IDIRDHEALU TEANCACHA

An féidir na teangacha difridla a aithint laithreach?
An bhfuil stil/dath inaitheanta ag an dé theanga a
idirdhealaionn iad 6na chéile?

3 LEIDEANNA RIANAITHE

An féidir leis an tsuil a rogha teanga a leanuint gan bheith
trina chéile? An bhfuil na leideanna rianaithe, amhail
suiomh agus dath, leantdnach?

T4 cuidit sa treoir seo chun cinnti bunaithe ar eolas a
dhéanamh ag gach céim den phroiseas deartha.

Packaging that doesn’t offer multiple panels for language
separation can still effectively present a fully bilingual
layout with simplicity and clarity.

To ensure that the layout is as effective as possible and
doubles your return (without doubling your efforts)
designers should carefully consider these three must-
have elements:

1 LANCGUAGE EQUALITY
Is Irish treated equally with English? (Are
you communicating that Irish speaking customers
are equally as important to your business?)

2 LANCUAGE DIFFERENTIATION
Can the eye spot the different languages at a
glance? Does each language have a recognisable
style/colour that differentiates it from the other?

3 NAVIGATION CUES
Can the eye easily follow its chosen language
without confusion? Are the navigation cues, such as
position and colour, consistent?

This guide will help you make informed decisions at all
stages in the design process.



RIANU & IDIRDHEALU

NAVIGATION & DIFFERENTIATION

Leagan Amach Culle CUl Back to Back Layout

Is féidir roinnt pacdistf a phriontail ‘el le cil” gan stré agus ~ Some packages can easily be printed “back to back”
na painéil Bhéarla agus Chaeilge direach mar an gcéanna.  repeating English panels identically in Irish. When stacked

Nuair a chuirtear iad taobh le taobh ar na seilfeanns, alternately side-by-side, they can create an eye-catching
cruthalonn siad taispedntas an-fheicedlach anseo in Eirinn shelf-presence both at home and abroad. While this layout

aqus thar lear. Cé qurb é seo an cleachtas le fada an 13
maidir le brandal idirnaisitinta i gcriocha datheangacha, is
deis  ndr tapafodh ach sa bheag i margaf na hEireann cé go

rachadh sé i gcion go mor ar dhaoine.

DEAN NA RUDAI A LEANAS

9 an léitheoir a threort ar an d4 phainéal le
“See reverse for ENGLISH” agus
“GAEILGE ar an taobh eile”.

(9 profa PDF a thabhairt don aistritheoir lena
chinntit go bhfuil an fhoclaiocht ag cur
leis an fomha den téirge.

NA DEAN NA RUDAI SEO A
LEANAS

O an leagan amach seo a Uséaid murar féidir a
chinntit i mura féidir a chinntid go
mbeidh an da thaobh le feicesil ar
sheilfeanna taobh le taobh i do shiopai
uile.

style has long been the practice for international brands
in bilingual territories, it’s remains a virtually untapped
opportunity for generating the “Wow!” factor in Irish
markets.

DO

&9 prompt the reader on each panel to
“See reverse for ENGLISH” and
“GAEILGE ar an dtaobh eile” on the

" E-A,'!NNE opposing language side.

u 4 T &9 give your translator a PDF proof of

the artwork to ensure the wording is
consistent with the product image.

DON'T

€ use this layout style if alternate-side
shelf stacking cannot be guaranteed in all
your retail outlets.



SRAITH STRAITEISI MAIDIR LE DEARADH

Treoir le haghaidh Dearadh

DESIGN TOOLKIT

Design Brief

Tugann an seicliosta seo a leanas breac-chuntas ar
na bunrialacha cloghrafaiochta a bhaineann leis an
bpacaistiocht dhatheangach mar chaighdean
molta idirnaisiunta, curtha in oiridint do dhalai
teanga na hEireann.

DEAN NA RUDAI A LEANAS

&9 méid chlé an téacs Gaeilge a dhéanamh
ar a laghad chomh mér le méid chld an
téacs Béarla (i ma t4 an téacs i dteanga
amhain nios faide).

an chlé-aghaidh chéanna a Gséid don da
theanga.

&9 clo-aghaidh a roghnt le sineadh fada
soléite, ar cheannlitreacha san direamh,
agus le gnath-“i” sa chas iochtair, le ponc
seachas sineadh.

an stil chlo chéanna (meédchan, cés etc.) a
Usaid don da theanga.

[V

&9 dath contrartha, comhsholéite,
comhfheicedlach, a thabhairt do gach
teanga ar leith (gan imir).

&9 dathchoédi a churi bhfeidhm don téacs
agus/né don phainéal cllra teangascartha.

&9 2 chinntit go bhfuil na leideanna
maidir le riana (suiomh agus dathchédu)
comhsheasmhach i ngach pacaiste.

NA DEAN NA RUDAI SEO A LEANAS

€© stil cheannasach a chur i bhfeidhm ar an mBéarla.

€ clé-aghaidh le sinte fada gearra né le ponc
maisithe ar an “i” sa chds fochtair a Uséid.

€ ansineadh fada a fhagail ar 1ar n6 a chur
san ait chontrailte — féadfaidh sé bheith
costasach botuin a cheartu.

6 clé ioddlach, CEANNLITREACHA, tulslais (/)
né fleiscin (—) a Gsadid mar sheift le teangacha a
idirscaradh. T4 feidhm ghramadai ag fleiscini sa
Ghaeilge.

€ focail a bhriseadh thar dhd line le spas a shabhail.

€ an Ghaeilge a bhru le chéile (a choirnedil nd a
thraiceail) le spas an téacs Béarla a mheaitsedil.

20%

The following checklist outlines the basic typographic
rules that apply to bilingual packaging as an internationally
recommended standard, adapted to linguistic conditions
in Ireland.

DO

LASCAINE

€5

DISCOUNT

9 have the font for the Irish text at least as
large as the font for the English text (even if
the text in one language runs longer).

&9 use the same typeface for both languages.

(9 select a typeface with a clearly legible acute
accent including on capital letters, and with
anormal lower case “i”, with a dot rather
than an accent.

&9 use the same font style (weight, case etc.)

) ; for both languages.

SABHAIL

&9 assign an equally legible and equally eye-
catching colour to each language (no tints)

SAVE &9 apply colour coding to the text

and/or language—separating background
panel.

&9 ensure that the navigation cues (position
and colour coding) are consistent
throughout all your packaging.

DON'T
€ apply a dominant visual style to English.

€ use atypeface with short acute accents
nor with a decorative dot on lower case “i".

€ omit or misplace acute accents —
correction of typos can prove costly.

6 use 7talics, or ALL-CAPS, or forward slash (/)
or a hyphen (=) as a language separation
device. Hyphens have a grammatical use in

. Irish.

BN1SCin,

€ break words across two lines to save space.

SPECIAL
OFFER
“eisia’

Q squash (kern or track) Irish to match the
English text.



IDIRDHEALU TEANGA

Dathchod(

Each 250ml serving contains

of your guideline daily amounts

LANGUAGE DIFFERENTIATION

Colour Coding

Is coir gnéithe deartha a bheith sa phainéal dhdtheangach
a chuidionn leis an tsuil aon teanga amhain a roghnt agus
aléamh. Is & dathchodu an réiteach is fearr, mar cuidionn
sé leis an tsuil téacs nach bhfuiltear 3 iarraidh a scagadh
amach tri neamhiontas a dhéanamh de dhath amhdin.

Laghdaionn dathchodu soiléir cuma an tranglaim chomh

maith.

DEAN NA RUDAI A LEANAS

& dathfhéinitlacht ar leith a thabhairt do
gach aon teanga — sainigh saindath do
gach teanga (na husaid imir riamh).

& achinntit go bhfuil dath an téacs Gaeilge
ar a laghad chombh hinléite agus chomh
feicedlach leis an téacs Béarla.

9 dathchoédu a chur i bhfeidhm ar an téacs
agus/né ar an bpainéal cllra teangascartha.

& bheith comhsheasmhach i ngach
comhartha maidir leis an dath céanna
agus an suiomh céanna do gach teanga.

NA DEAN NA RUDAI SEO A LEANAS

€ dath ashamhlaitear le teanga amhéin a dsaid
leis an teanga eile.

6 barraiocht dathanna a Usaid (is leor dath amhain
i gcomhair gach teanga).

Q dath nach bhfuil chomh hinléite leis an mBéarla
no cld imire a Gsaid don Ghaeilge.

@
W
-

@

OP““ Sll](:e7

SUGpp o€

Bilingual panels should incorporate design elements that
help the eye select and read one language only. Colour
coding is the best solution, because it helps the eye to
filter out unwanted text by ignoring a colour. Clear colour
coding also reduces the appearance of clutter.

DO

9 give each language a colour identity
of its own — assign a specific colour to
each language (never a tint).

(9 make sure that the colour of the Irish
text is at least as legible and eye-
catching as the English text.

& apply colour coding to the text and/or
the background panel.

9 be consistent in all packaging with
the same colour and position for each
language.

DON'T
Q apply a colour associated with one

language, to the other.

€ overkill using colours (one colour per
language is sufficient).

€ usealess legible colour or tinted text for
Irish.
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IDIRDHEALU TEANGA

Clé Aondathach

galanta

LANGUAGE DIFFERENTIATION

Single Colour Printing

Nuair is féidir, is coir pacaistiocht dhdtheangach

a dhéanamh as dbhar a ghlacann le dath(. Ma

mheasann tu nach féidir dathchddu a Usdid mar gheall
ar theorainneacha buiséid, déan macnamh ar dhath
dhromchla né chilra an chomhartha a Usaid mar an dara
dath. Mar shampla, déan an dath a théann le teanga
amhain a thionty ¢ bhloc dhath an chlé.

DEAN NA RUDAI A LEANAS

&9 achinntit go bhfuil an Ghaeilge ar a
laghad chombh hinléite agus feicealach leis
an mBéarla.

(9 Uséid a bhaint as dath atd soléite i gcoinne
an chdlra, ach dath na Gaeilge a bheith
ar alaghad chomh soiléir feicedlach agus
atd dath an Bhéarla.

NA DEAN NA RUDAI SEO A LEANAS

Q priomhdhath scriofa (dubh, gorm, ban
ar chilra dorcha) a shannt don Bhéarla
agus dath tanaisteach (dearg, bui, glas) a
shanni don Ghaeilge.

Where possible, bilingual packaging should be produced
from a material that can be coloured. If you find that colour
coding cannot be applied due to budget limitations,
consider using the surface/ background of the packaging
material as a second colour. For example, reverse the text
colour of one language from a block of the printing colour.

DO

9 ensurelrishis at least equally as legible
and visible as English.

9 use a colour that contrasts well with the
background colour, with the colour for
Irish being at least as clear and eye-
catching as the colour for English.

DON'T

Q assign a principle writing colour (black,
blue, white on a dark background) to
English while assigning a secondary
writing colour (red, yellow, green) to
Irish.

LASCAINE

€5

OFF



RIANU & IDIRDHEALU

Suiomh sa Leagan Amach

NAVIGATION & DIFFERENTIATION

Layout Position

Is coir machnamh go ciramach faoi shuiomh teanga'i
leagan amach datheangach. Foghlaimionn an tsuil go tapa
conas téacs nach bhfuil ag teastdil a scagadh san it ina
mbionn suiomh teanga soiléir. T4 an chomhsheasmhacht
rithdbhachtach. Is coir aird ar leith a thabhairt do na
dathanna a roghnaitear sa chaoi is go mbreathnaionn an
dé teanga chomh tarraingteach lena chéile.

DEAN NA RUDAI A LEANAS

&9 do mhachnamh a dhéanamh ar an dbhar
aistrithe ina iomldine sula socraionn tu ar

leagan amach (TAOBH LE TAOBH né CARNTHA

n6 CUINNI OS COMHAIR A CHEILE).

9 cloile stil amhain leagan amach ar fud an téacs.

&9 achinntit go bhfuil suiomh gach teanga
comhsheasmhach i ngach bloc de théacs.

&9 an Ghaeilge a chur ar dtus, ar bharr no ar
chlé, le bheith chomh suntasach agus is
féidir. (Cionn is go bhfuil gach aon
Ghaeilgeoir in ann Béarla a léamh ta
Gaeilge sa dara hait iomarcaioch).

NA DEAN NA RUDAI SEO A LEANAS

€© stileanna leagan amach né sufomh
teangacha a athru.

€ meachan nios troime né dath nios
ldidre a thabhairt don Bhéarla.

The position of a language in a bilingual layout must also
be given careful consideration. The eye learns to quickly to
filter out unwanted text once a language’s position is clear.
Consistency is vital. Particular attention should be given

to the selection of colours so that the language in second
position appears equally eye-catching.

DO

Ingredients &9 consider the translated content of all
‘ text before deciding upon a layout style

(SIDE BY SIDE or STACKED or OPPOSING
CORNERS).

9 stickto one layout style for all the text,
where possible.

9 be consistent in the position for
each language in every block of text.

Ingredients

&9 place Irish first on top or to left for
optimum impact. (Since every Irish
speaker can read English, Irish in
the second place is redundant).

DON'T

€ switch between layout styles or
position of languages.

€ assign a heavier font weight or
stronger colour to English.



NUTRITIONAL
INFORMATION
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IDIRDHEALU TEANGA LANGUAGE DIFFERENTIATION

Suiomh Deilbhini Icon Position

Réiteach aridirdheall teanga is ea, ar ndoigh, deilbhini, mar Icons such as logos, price points or pictograms offer a
logénna, praghasphointi nd picteagraim. natural solution to language differentiation.

Is feidir cuma an tranglaim a laghdu agus cothromaiochta  Centering icons or numbers between both languages can
chinntid go han-éifeachtach ach deilbhini né uimhreachaa be very effective in reducing the appearance of clutter and
larny idir an dé theanga. promoting balance.

DEAN NA RUDAI A LEANAS

& do mhachnamh a dhéanamh ar conas a
fhéadfaidh picteagram an méid téacs atd
ag teastail a laghdi né a cheald.

Q bi comhsheasmhach maidir le suiomh
deilbhini ar fud do phacaistiochta

TAOBH LE TAOBH

& deilbhinialarnt idir an d4 theanga
(féach an sampla thuas).

CARNTHA
& nadeilbhini a mhéaduionas go
gclidaionn siad an da theanga

NO
& deilbhin a chur go cothrom idiran da
theanga.

Breis Vitimini

NA DEAN NA RUDAI SEO A LEANAS

Q deilbhini a dhubailt (is leor deilbhin
amhain san ait cheart)

DO

9 consider how a pictogram might
reduce the amount of text required,
or eliminate text.

& stay consistent with your positioning
of icons throughout all your packaging

SIDE BY SIDE

& centre anyicons or numbers between
both languages (see above example).

STACKED
9 enlargeicons to cover both languages
- OR
9 place theicon between both languages

DON'T

€ don'tdouble up onicons (one icon
correctly positioned is sufficient)



BAINISTIOCHT TIONSCADAIL

Fabhtcheart!

1 A 11

PO e

DRUCHT DRUCHT

BUISEAD & AM TEORANTA

LIMITED BUDGETS & TIME

Ar uairibh, féadfaidh sé go bhfuil an riin ann pacaistiocht
dhatheangach a chrutht ach nil an t-am né an buiséad

ann lena dhéanamh. Na lig dé sin stop a chur ort. Ma ta
spriocamanna teann, gabh i dteagmhail le Foras na Gaeilge
laithreach. Ta aistritichan ar phacaistiocht saor in aisce agus
treoréimid thi go dti sainseirbhisi.

SPAS TEORANTA

Ar uairibh ta sé dushlanach go leor teanga amhdin fidi a
chur ar lipéad. Bain triail as nios mo iomhanna agus nios

It focal. Ni gé i gconai an dubailt teanga. Smaoinigh ar an
nGaeilge a Usaid ina haonar taobh le picteagram no nuair a
bhionn an tairge sofheicthe agus so-aitheanta. Gach seans
gur leor Gaeilge amhain freisin nuair a bhionn an focal an-
chosuil leis an Bhéarla (m.sh. “Orgdnach” no “Speisialta”).
Mar a luadh cheana, nd biodh moill ort teagmhail a
dhéanamh le Foras na Gaeilge i gcomhair comhairlitichan
saor in aisce. Is minic a bhionn réiteach simpli ar an gceist.

GABH | DTEAGMHAIL LINN

Ta aonad gno Fhoras na Gaeilge anseo le cuidid leat teacht
ar réitigh phraiticidla agus nualacha agus tl ag plé leis an
bpacaistiocht dhatheangach.

Féach: www.forasnagaeilge/gno né riomhphost:
gno@forasnagaeilge.ie

Sometimes, the will to create bilingual packaging may
be there but the time, or the budget to do so isn't. Don’t
let that stop you. If deadlines are tight, contact Foras na
Gaeilge immediately. Translation for packaging is free
and we will point you in the direction of expert services.

LIMITED SPACE

Sometimes the prospect of fitting one language on
alabelis daunting enough. Try using more images

and less wording. Duplication is not always necessary.
Consider using Irish on its own alongside a pictogram or
when the contents are visible and easily recognisable.
You may also get away with Irish only when the word
looks very similar to the English (e.g. “Orgdnach” or
“Speisialta”). Again, do contact Foras na Gaeilge for a free
consultation. Quite often there is a simple solution.

CONTACT FORAS NA GAEILGE

The Foras na Gaeilge business unit is here to help you
find practical and innovative solutions for your bilingual
packaging. See: www.forasnagaeilge.ie/gno or email
your enquiry to: gno@forasnagaeilge.ie



COMHIONANNAS TEANGA — CLOGHRAFAIOCHT

Treoir le haghaidh
Aistriuchain agus Cléchuir

LANGUAGE EQUALITY — TYPOGRAPHY

Translation and
Typesetting Brief

Ma chloitear leis na treoirlinte seo a leanas, is giorra an
t-aga comhlanaithe, is I athruithe a bheas i gceist agus
laghdofar na costais.

Compliance with the following guidelines will lead to
shorter turnaround time, fewer changes and reduced
costs:

DEAN NA RUDAI A LEANAS

v teagmhadil a dhéanamh le FREAGRA né le Foras na Gaeilge i
gcomhair aistritichan agus |éamh profai saor in aisce (Mas mian
leat d’aistritheoir féin a Usaid déan cinnte go bhfuil creidiind
Fhoras na Gaeilge aige/aici).

&9 réamhfhdgra a thabhairt do d’aistritheoir ag céim pleanila
an tionscadail (lena chinntit gur féidir clof le sceidil agus chun
moill a sheachaint).

9 gach deis a thap leis an téacs a shruthlinid.

@ pleaniil le go mbeidh gach teanga scartha 6 chéile maidir le
suiomh ar gach painéal pacaistiochta.

&9 iarracht a dhéanamh an téacs Béarla ar fad agus an Ghaeilge
ar fad a ghrupail le chéile (m.sh. cruachta ina ngripai, coldin
chomhthreomhara né culinni os comhair a chéile).

&9 comhad téacs Word né PDF den obair ealaine atd ar intinn
agat a chur (ionas gur féidir leis an aistritheoir a chinntit go
bhfuil an fhoclaiocht ag cur leis an iomha den tairge).

&9 antéacs aistrithe a bheith i mbosca téacs ar leith taobh le
gach cuid den Bhéarla a chomhfhreagraionn dé (chun an obair a
éascli don dearthéir grafach).

&9 achuriniul go sonrach nach bhfuil ainmneacha traddmhairc
nd claraithe le haistrit (ach amhain gur mian leat go n-aistreofar
jad!).

&9 ant-aistriiichan a nascadh leis an ealain go direach mar a
thug an t-aistritheoir duit é.

&9 comhairle an aistritheora faoi bhriseadh cui line a iarraidh.

DO

9 contact FREAGRA or Foras na Gaeilge for free translation
and proof-reading. (If you wish to use your own translator
please ensure they have Foras na Gaeilge accreditation).

&9 give your translator a heads-up at project planning stage
(to ensure schedules can be met and delays avoided).

&9 look for every opportunity to streamline text.

& plan for each language to be clearly separated by location
on each packaging panel.

&9 trytogroup all the English together and all the Irish text
together (e.g. stacked in groups, parallel columns or opposing
corners).

(9 send atext file in Word and a PDF of the proposed artwork
(so that the translator can ensure the wording is consistent
with the product image).

9 Request that the translation be supplied in a separate text
box alongside each segment of corresponding English. (In

order to facilitate the graphic designer).

& specify that all trademarked or registered names are not
to be translated (unless you wish to do so!).

(9 integrate the translation into the artwork exactly as it was
provided by the translator.

9 askthetranslator for advice on appropriate line breaks.

NA DEAN NA RUDAI SEQO A LEANAS

€ uirlisi uathoibriocha né meaisini aistridchain a thairgeann
suiomhanna éagsula idirlin a Usaid.

€ téacs an aistridchain a chur ar fil ag an néiméad deiridh.
Beartaigh roimh ré.

€ uath-fhleiscinit a Usdid le Gaeilge a chléchur. (Cuir as
an réamhshocri seo agus cuir ceist i gcdnai ar d’aistritheoir
cén ait ar féidir fleiscin a chur i bhfocal, ma ta an fleisciniu
dosheachanta).

€ an téacs a chur chuig na clodairi gan aistritheoir gairmidil
na profai obair ealaine a léambh.

DON'T

€ use machine or automated translation tools offered by
various websites

€ supply text at the last minute for translation. Plan ahead.
€ use auto-hyphenation when typesetting Irish text. (Turn
this setting off and always ask your translator where hyphens

can be applied in a word, if hyphenation is unavoidable).

€ go to production without a professional translator
proof-reading your finished artwork.

21



ACHOIMRE

Seicliosta Profala

SUMMARY

Proofing Checklist

[1 COMHIONANNAS

@ An gcuirtear cléghrafaiocht chomh soléite
i bhfeidhm don Ghaeilge agus a chuirtear i
bhfeidhm don Bhéarla?

@ An bhfuil dath chomh soléite don Ghaeilge
agus a shanntar don Bhéarla?

@ An bhfuil an Ghaeilge chomh mér leis an
mBéarla?

] IDIRDHEALLU

@ An bhfuil dathchéd so-idirdhealaithe
sannta do gach teanga ar leith?

1 RIANU

@ An bhfuil an dathchéd
do gach teanga
comhsheasmhach

trid is trid?

@ An bhfuil an suiomh sa

leagan amach do gach
teanga comhsheasmhach
trid is trid?

[] CRUINNEAS

@ An raibh an obair-
ealaine chriochnaithe léite

ag an aistritheoir roimh an
bhfaomhadh deiridh?

@ Anndearnatd
teagmhail le hAonad
Tacaiochta Gné Fhoras
na Gaeilge le haghaidh
chombhairle?

[] EQUALITY

W |s the typography applied to Irish equally legible
as that applied to English?

@ s the colour assigned to Irish equally legible as
that assigned to English?

U |stheIrish as large as the English?

[ ] DIFFERENTIATION

@ Has each language been assigned a
distinguishable colour code?

[] NAVIGATION

— @ |sthe colour
S code for each
language consistent
throughout?

_l-'_'ﬂl_s_!?artiha Homaiginithe

Pasturised Hum_n-altnl_wd: v 's the IaVOUt
position of each
language consistent
throughout?

[ PRECISION

@ Was the finished
artwork proof-read by
the translator before
final sign-off?

@ Did you contact
Foras na Gaeilge’s
Business Support Unit
for advice?

22



Seirbhisi Tacaiochta

Seirbhisaistritichdin agus/né faomhaidh saor in aisce { ‘FREAGRA’
nuair nach bhfuil ach cdpla abairt né focal i gceist. Ni gé ach...
Clao no téacs chuig: +353 87 7935913

né riomhphost: freagra@ling.ie

Déan teagmhail linn

Le haghaidh comhairle no eolais faoinadr scéim mhaoinithe do
phacéistiocht ghné nua né athdeartha, déan teagmhail le:

An tAonad Tacaiochta Gné,
Foras na Gaeilge,

An Chrannog,

Na Doirf Beaga,

Gaoth Dobhair,

Dun na nGall

T: +353 74 9558127
R: gno@forasnagaeilge.ie
I www forasnagaeilge.ie/gno

16/gno

Support Services

‘FREAGRA' s a free Irish language consultation service
for translation / verification when only a few words or
sentences are required. Simply phone or text number:
+353 87 7935913

or e-mail: freagra@ling.ie

Contact us

Foradvice and information about our funding scheme
for new or replacement packaging please contact:

Business Support Unit,
Foras na Gaeilge,

An Chranndg,

Na Doirf Beaga,

Gaoth Dobhair,

Dun na nGall

T: +353 74 9558127
E: gno@forasnagaeilge ie
I www.forasnagaeilge.ie/gno

. www.twitter.com/gnoasgaeilge

¢~ Foras na Gaeilge






